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This is the perfect remedy for knowing what to say and how to say it when introducing yourself to 
your community. Plus it doesn’t make you sound like an egotistical maniac. On the contrary. Today 
I’m going to help you sound like you are the most giving, kind, and helpful creative person on the 
planet…. so it won‘t be a stretch for you because you already are giving, kind, and helpful anyway;-)

ESTABLISH YOUR POWER POSITION TO MAKE YOU LOOK LIKE AN EXPERT 
(EVEN IF YOU’RE NOT FEELING IT AT THE MOMENT)
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1. What is your name?
2. How many years have you been working in your creative field?
3. Who do you work regularly/ exclusively with?

4. What do you help clients with?
 
5. How do your clients benefit from what you do?

6. List 3 of your top clients (even if they aren’t well known).

7. What’s one thing you love about what you do?
8. What’s your website?
 

ANSWER THE FOLLOWING QUESTIONS.
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My name is         and I’d like to be a resource to you. 
With         years of experience, I work regularly / exclusively with       
by helping them                               . 
They benefit by                  . 
Some of my favorite clients are                      ,                      and     
            . 
The one thing I love about what I do is       
and I wouldn’t want it any other way. 
Feel free to visit my website and get an idea of my work at          .

Make it work for you. If you want to add something or leave something out go for it. 

NOW IT’S YOUR TURN. PLAY THIS FUN ROUND OF MAD LIBS WITH YOUR 
ANSWERS IN THE BLANKS BELOW:
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“My name is Emma Jones and I’d like to be a resource to you. With 15 years of experience, I work 
regularly with London based boutique shops and fashion designers by helping them get more publicity 
and awareness to their brand by connecting them with department stores and online shops. They 
benefit by selling more clothes, making more money, and not having to worry about all the business-y 
stuff. Some of my favorite clients are Ted Baker, Julien Macdonald, and many of the boutiques in 
Camden Market. The one thing I love about what I do is helping fashion designers and brands get the 
recognition they deserve and I wouldn’t want it any other way. Feel free to visit my website and get an 
idea of my work at ________________.“

HERE’S EMMA’S POWER POSITION:
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“My name is Emma Jones and I’d like to be a resource to you. With 15 years of experience, I work 
regularly with London based boutique shops and fashion designers by helping them get more publicity 
and awareness to their brand by connecting them with department stores and online shops. They 
benefit by selling more clothes, making more money, and not having to worry about all the business-y 
stuff. Some of my favorite clients are Ted Baker, Julien Macdonald, and many of the boutiques in 
Camden Market. The one thing I love about what I do is helping fashion designers and brands get the 
recognition they deserve and I wouldn’t want it any other way. Feel free to visit my website and get an 
idea of my work at ________________.“

IF YOU HAVE LESS THAN 2 YEARS OF EXPERIENCE THEN I’D SAY CUT 
THAT PART OUT. JUST SAY THIS:

http://jonathantilley.com/legend


BECOME A LOCAL LEGEND
Workbook 3

“My name is Emma Jones and I’d like to be a resource to you. With 15 years of experience, I work 
regularly with London based boutique shops and fashion designers by helping them get more publicity 
and awareness to their brand by connecting them with department stores and online shops. They 
benefit by selling more clothes, making more money, and not having to worry about all the business-y 
stuff. Some of my favorite clients are Ted Baker, Julien Macdonald, and many of the boutiques in Cam-
den Market. The one thing I love about what I do is helping fashion designers and brands get the 
recognition they deserve and I wouldn’t want it any other way. Feel free to visit my website and get an 
idea of my work at ________________.“

IF YOU HAVE ZERO CLIENTS. THEN LEAVE THAT PART OUT. 
JUST SAY THIS:
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“My name is Emma Jones and I’d like to be a resource to you. With 15 years of experience, I work 
regularly with London based boutique shops and fashion designers by helping them get more publicity 
and awareness to their brand by connecting them with department stores and online shops. They 
benefit by selling more clothes, making more money, and not having to worry about all the business-y 
stuff. Some of my favorite clients are Ted Baker, Julien Macdonald, and many of the boutiques in 
Camden Market. The one thing I love about what I do is helping fashion designers and brands get the 
recognition they deserve and I wouldn’t want it any other way. Feel free to check out my Facebook 
page and get an idea of my work. Get out your smartphone and I’ll type in my Facebook page.”

IF I DON’T HAVE A WEBSITE YET...NOT A PROBLEM.  
HERE‘S WHAT TO DO:
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So lets take it to the next level shall we? In the narrow down your niche exercise, you listed a ton of 
different local markets you could reach out to. All I want you to do now is slightly change your power 
position to fit the needs of each tribe. 

Using Emma Jones as an example, instead of London based fashion designers being the tribe she is 
speaking to, let’s change it to London based jewellery designers. The only thing that has changed is the 
tribe she is speaking to. Her offer is still the same as before.  
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“My name is Emma Jones and I’d like to be a resource to you. With 15 years of experience, I work 
regularly with London based jewellery designers by helping them get more publicity and awareness to 
their brand by connecting them with department stores and online shops. They benefit by selling more 
items, making more money, and not having to worry about all the business-y stuff. Some of my favorite 
clients are Ted Baker, Julien Macdonald, and many of the boutiques in Camden Market. The one thing I 
love about what I do is helping jewellery designers get the recognition they deserve and I wouldn’t want 
it any other way. Feel free to visit my website and get an idea of my work at www.EmmaJones.com.“

Not only do you have your Power Position but now you have multiple power positions that fit to every 
single tribe in your local market. Woohoo!

THIS IS HOW HER NEW POSITIONS READS:
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DEMOGRAPHIC:

NOW IT’S YOUR TURN. CREATE 4 MORE POWER POSITIONS FOR 4 
OTHER DEMOGRAPHICS.

My name is         and I’d like to be a resource to you. 
With         years of experience, I work regularly / exclusively with       
by helping them                               . 
They benefit by                  . 
Some of my favorite clients are                      ,                      and     
            . 
The one thing I love about what I do is       
and I wouldn’t want it any other way. 
Feel free to visit my website and get an idea of my work at          .
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DEMOGRAPHIC:

My name is         and I’d like to be a resource to you. 
With         years of experience, I work regularly / exclusively with       
by helping them                               . 
They benefit by                  . 
Some of my favorite clients are                      ,                      and     
            . 
The one thing I love about what I do is       
and I wouldn’t want it any other way. 
Feel free to visit my website and get an idea of my work at          .
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My name is         and I’d like to be a resource to you. 
With         years of experience, I work regularly / exclusively with       
by helping them                               . 
They benefit by                  . 
Some of my favorite clients are                      ,                      and     
            . 
The one thing I love about what I do is       
and I wouldn’t want it any other way. 
Feel free to visit my website and get an idea of my work at          .
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DEMOGRAPHIC:

My name is         and I’d like to be a resource to you. 
With         years of experience, I work regularly / exclusively with       
by helping them                               . 
They benefit by                  . 
Some of my favorite clients are                      ,                      and     
            . 
The one thing I love about what I do is       
and I wouldn’t want it any other way. 
Feel free to visit my website and get an idea of my work at          .
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1.  Answer the 8 questions in todays workbook.

2.  Fill in the blanks to write out your power position. Make it work for you.

3.  Then write out 4 more power positions with a light change to who you are writing it 

 to. Make it perfectly suited to who they are as a local tribe and what they need to run the  

 best business possible. 

DAY 3 CHALLENGE: 
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Now take a screenshot of the work you’ve done in today’s workbook and share it in our Facebook group. Remember to 

use the hashtag #locallegend3 for me to find your work and qualify it for the grand prize at the end of the challenge. 

http://jonathantilley.com/legend
http://www.facebook.com/groups/jonathanscreativecircle/
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